
PRIVATE SALE EVENT
P E R F O R M A N C E   R E P O R T

APRIL 8-10, 2019

FOR MAINLAND FORD



24 LEADS
Majority of your promo page 
visitors came from Facebook 

via a mobile phone.

20 LEADS
(20) Leads came from 

Facebook lead ads. Where 
(4) came from IG.

FB Lead Ad Campaign Total Spend CPL

Custom Audience target generated 9 leads
(Jim Faust)

$500 $55.56

Ford Truck target generated 7 leads $152.19 $21.74

Ford Models interest generated 4 leads. 
(Escape, Explorer, Focus, Ford Motor 
Company, Mustang)

$129.98 $32.504 LEADS
(4) Leads came from the 

promo landing page..

Google Ad Extensions Total Spend

Your search ads showed the private sale 
event as an a promo ad extension

$43.13



FB Lead Ad Form



FB Ad (Mobile)



Google Ad Promotion 
Extension (Mobile)



Promotion Landing 
Page



How many sales did you close?

Questions

Did you send a thank-you 
communication out to all attendees?



Run campaign ads for 1-2 weeks prior to private event sale

Key Learnings & 
Recommendations

We can use the leads captured on this promotion for custom 
audiences targeting for the next one

Create a mini-email campaign to keep communication flowing with 
leads captured leading up to the event, the lead just may be ready to 
purchase when they step into the store at the event

Create an email campaign to your past customers who purchased a 
vehicle 10 years ago


